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The AIDA Model 
Way to go - getting more strategic 

Sometimes people refer to the A/DAR model 

Sometimes marketing people add an 'R' to the classic AIDA model, 

to remind themselves how important it is to build Relationships 

with their customers. So the R stands for 'relationship' or 

customer 'retention'. 

Here, the key questions to think about are: 

• How do I encourage people to feel Loyalty towards me and my

products?

• What will nurture that kind of relationship?

• What are the best channels?

• What d o I off e r th e m , an d w h at are my ca LL s to act i o n s to

them?

We hope you enJoy making friends with AIDA! If you' re interested in 

some other classic marketing models, do check out our quick 

reads on The 4 Ps and the Ansoff Matrix. 
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